lan Mill — CEO Beef Australia






Beef Australia’s Event Committees &
Chairs -

e Stud Cattle — Russell Hughes

* Commercial Cattle — Mark Howard

e Carcase — David Hill

* Property Tours — Scott McCartney

* International — Geoff Maynard

e Symposium and Seminars — Sarah Becker

* Next Generation —Shannon Landmark

* Beef Promotions — Shane Bailey

* Community Activation — Pat O’Driscoll

* Graeme Acton, Beef Connection — Barb Bishop

* The Ken Coombe, Tech Yards — Bridget Kirkwood




Our mission is to stage Australia’s premier
beef exposition and provide a platform for
the advancement of the beef industry.

Our vision is to be a world class organisation

that promotes, advances and celebrates a
sustainable beef industry.




Beef 2021 provides a platform for all aspects of the beef supply chain to be
acknowledged, represented and celebrated through a relevant, engaging and
innovative educational and social program that benefits the Australian beef

industry.

We achieve our vision by focusing on four key pillars.

Consumer & e s Advancement
Showcasing the Beef Community Faf;lltgtmg Education &
rade

Industry Awareness Innovation

Benchmarking national Engaging the public Working closely with Advancing knowledge
standards through the and building consumer key stakeholders to through education,

stud, carcase and trust in beef as a target increased training, innovation and
commercial cattle product and the international delegates research programs
competitions and importance of the and enhanced trade supporting the success
industry trade sites. industry to the outcomes. and sustainability of the
Australian economy. beef industry.




Since the event’s commencement in Australia’s Bicentennial year of 1988 to
celebrate the beef industry’s achievements and contribution to the development
of our great nation Beef Australia has developed into an internationally recognised
event with major industry, trade and regional community outcomes.



Beef Australia 2018 event snapshot




Beef Australia 2018 event snapshot
Attendee location breakdown

46% of visitors were from Central Queensland
34% were from other parts of Queensland
16% were from Interstate

4% were from Overseas

Queensland
[intrastate]

Queensland

International attendee breakdown

1200+ registered international visitors attended
from over 43 countries.

The largest visitor group was from China,
followed by New Caledonia, Indonesia, South
American countries and New Zealand. Sizable
delegations also visited from Canada, United
States and countries in Asia and the Pacific









Some insights...

No tidal wave of consumers turning to veganism.

93% of consumers saying producers are responsible custodians of the land and
more than two-thirds saying the industry’s animal welfare practices are good or
very good.

80% of media coverage was in favour of red meat producers

For the past three years, the number of metropolitan people who identify as vegan or
vegetarian has remained stable at 7% and, of those, 14% occasionally eat meat.

15% of meat eaters have been vegetarian in the past —so there’s a high return rate
to eating meat.
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